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Culinary event powered by
mobile solar unit

Pebble Beach Food & Wine tries to reduce carbon
footprint

Updated: 04/17/2009 01:46:10 AM PDT

Privilege was only part of the package S.F.B. Morse
envisioned for the rich and recluse, wealthy and
wild, he would lure to the jewel of the Peninsula
when he began developing and preserving the
coastal splendor of the Del Monte Forest. Scenery
and celebration, glamour and golf were the promise
for those who could earn their way inside the gates
of the enchanted forest by the sea.

The craggy coast of windswept foliage against a
Pacific blue backdrop provided an ideal invitation
for Hollywood glitterati and hometown glamour. The
celebration continues this weekend with the second
annual Pebble Beach Food & Wine, and extravagant
event that anticipates some 3,500 people in
attendance for what co-founder David Bernahl
considers "four days of hedonism in the forest."

Imagine days running into nights of food, festivities
and wine, and even a little golf. In a marriage of
indulgence, 250 wineries will pair with some 600
celebrity chefs from around the world in, among
others, the 60,000-square-foot Lexus Grand

Tasting Event at the Equestrian Center, and the
10,000-square-foot Cooking Pavilion at the Inn at
Spanish Bay. All out in the open or within expansive
tents. And all powered by pure, green, silent energy
provided by Pure Power Distribution Inc.

Consider past performances, presentations or

pageants focused on automotives, art, golf,
gourmets, canines, cuisine or jazz unfolding across
the pristine landscape. And recall how the hum of
the motors, the music, the M.C. was drowned out
by the roar of the diesel generators powering the
outdoor event.

Motivated by the desire to provide power and
communication for disaster relief and preparedness,
Pure Power's core founders came from the
information technology industry less than a year
ago, to couple sustainable power with
communication systems that would require no
maintenance or grid support for remote use.

"Our goal," said founding partner David von
Gompertz, "was to serve the disaster belts of the
country, which are often, yet unexpectedly, hit by
heavy snow, fire, hurricanes or earthquakes. When
Mother Nature shuts down a region, the first to go is
the power, which supports trauma centers, water
purification plants, communication, heat. But we
quickly recognized that the technology behind this
solar-powered energy would be directly applicable
to anyone whose endeavors call for clean, quiet,
sustainable, renewable energy, such as a concert,
wedding, golf tournament, car show, construction
site, ball game or backyard barbecue."

Here's how it works. A trailer, similar to the vehicle
that might tow a ski boat, is fitted with solar panels,
batteries and converters. The generator works with
or without sunlight, so can provide power day and
night. It is simply angled toward the direction of the
sun, turned on by the flip of a switch and engaged.
The size of the solar-powered generator or the
number of generators required at any given event
depends on the size of the landscape. The
calculation of power is, according founding partner
Chris Wheaton, less about how much power is
needed and more about the length and number of
cords in use.
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"We're in the business of providing mobile solar
power generation," said founding partner Bill
Hayward, president, chief executive officer and
sustainability officer for Hayward Lumber. "We are
replacing the traditional diesel generators with quiet
power. It is quite 'green,' yes, but it turns out that
the primary value proposition is that it's quiet.
Besides, it doesn't stink, doesn't require fuel and
doesn't need maintenance.

"We take the solar-powered generator up to a job
site, where a big house is going up, and we find 12
guys working, and lots of equipment running. We
wouldn't think noise would be the issue, that these
guys wouldn't value the quiet, but they all complain
about the loud, droning noise of the diesel
generators, saying they can't hear each other, can't
hear themselves think."

The technology behind the solar-powered

generator reportedly was invented by Jeff Carpoff in
his Concord garage. Carpoff met with the principals
at Pure Power and, after tailoring his technology to
build the generators, the product was on the road.

In this area, Pure Power solar generators are
available to buy or lease through Hayward Lumber,
which soon will have generators for rent, as well.
According to Hayward, the Pure Power R-10 costs
$87,000 to buy or leases for around $1,400 a
month.

"The solar-powered generator costs about the
equivalent of operating a diesel generator on an
eight-hour-a-day basis," said Hayward. "Which

If you are using it five days a week, it really makes
sense to buy one.

"I think this product is a wonderful symbol of the
changes of our times. We see 'green' buildings, but
they aren't necessarily a radical change. If you walk

means you're rebuying it for every year of operation.

up to an event and see a solar-powered generator
powering the lights, music, sound system,
refrigeration and air conditioning, making no noise
and operating completely green, then you think,
"Wow; the world is changing."

In this area, Pure Power Distribution Inc. will power
up, among others, "The Quail, A Motorcycle
Gathering" in May, and "The Quail, A Motorsports
Gathering," during Classic Car Week in August, as
well as the AKC Field Trial in July, all at Quail Lodge
in Carmel, plus the Pebble Beach Food & Wine event
this weekend. The company also has run power for
Blach Construction during the construction of the
Wildlife Rehabilitation Center at the SPCA, as well as
several large-scale construction sites in Carmel
Valley.

"The biggest trend right now in food and wine,"
said Bernahl, "is the use of pure and true
ingredients, both in winemaking and cuisine. We
want to know where the fish is from, how the
produce was grown and if it's good for us and the
environment. Pure Power Distribution has come up
with a way to power this four-day event in a manner
that very much ties in with this 'green' mentality.
That works for everyone."

For more information about the Pebble Beach Food
& Wine, visit www.pebblebeachfoodandwine.com
or call 622-7770. To find out more about Pure
Power Distribution, Inc., visit purepowerd.com or
call 866-572-2335.

Lisa Crawford Watson call be reached at
Icwcarmel@aol.com .
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